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Faster value recognition

Global professional services

Delivering exceptional customer outcomes by leveraging
industry expertise with global prescriptive delivery

Global
We are where you are.

4500+ resources in GPS
across 40 countries

Time to value

Prescriptive delivery
to produce faster
Time to Value

infor

Accountable
for your success

Software and services
from one organization

Innovative

Continuous delivery
innovation through value
added services

Industry focused

industry expertise in our
people and process
catalogues

Breadth of Services

One stop shop for your
services needs.

~




Aarhus

Odense

infor

Northern Europe Organization

Infor Services

Nordics ~ 250 employees
EMEA ~ 1350 employees
Infor in total ~ 17000 employees

Large and growing eco system
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Infor OS: Platform Summary

Infor Enterprise Application Platform

Enterprise applications

Highlights

-

\_

Digital Business
Platform

Cloud infrastructure

aWws +M

infor

Leverage a complete industry cloud strategy
Employ a continuously innovative solution

Reduce the complexity of your technology footprint
Elevate your data strategy for contextual actions

Increase efficiency and creativity for the business
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An open
architecture

INfor OS.

» Connect data from anything to anywhere
» Automate tasks across any applications
» Easily create apps for your unique needs
» Direct access to all your data for Al

« Ability to analyze, visualize and act on data

infor
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SYSTEMS [y @
-
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HYPER
AUTOMATION

APPLICATION
DEVELOPMENT

ANALYTICS

B

OTHER CLOUDS

It’s all there, pre-integrated and ready to use

API
MANAGEMENT

-
SYSTEM o/ "y
INTEGRATION J“,R
‘»-.:‘,?.';‘
~

DOCUMENT
MANAGEMENT
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Infor CloudSuite

Platform for innovation

(0000

D

Industry 4.0 innovation

Store lloT sensor readings in data lake for data-driven
decisions and hyper automation

Open and secure

Leverage industry standards, open source and AWS
infrastructure for resilience and security

7
Connect the entire ecosystem all through the

supply chain

Integrate with manufacturing execution systems and
partners in the supply chain to achieve transparency

InfOlCIoudSuite Food & Beverage | January 2023

Collaboration &
Workflows /

Mobility

Legacy

App
Development

Document

a Management

Risk &
\ Compliance

ImcorOS.

/ Digital
Assistant

.~

A.l. & Machine
Learning
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M3 Cloud

Purchase Manager * ) ®

Top 5 Suppliers / Nb of Purch Planned Purchase Orders Delivery Notes in my Warehouse Clams / Retums

New Clams
450
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Industry solutions
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 Embedded analytics across roles and process it n ( — -
» Purpose built widgets and workflows
« Data management and loading templates for
faster initial deployment
» Continues expansion of industry process data & Value
processes « Faster value higher quality
+ Application Configuration Management phase 1 « Lower Implementation Time

for handling selected configurations and artifacts _ o
* More industrialized approach

mfor Product Roadmap | Q1 2023 65 Copyright © 2022. Infor. All Rights Reserved. infor.com
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Explore UX

Supercharge Your Infor M3 Experience:
Unleashing the Power of User Experience Add-ons

infor Explore UX | June 2023 Copyright © 2023. Infor. All Rights Reserved. infor.com



Introducing Explore UX

Infor CloudSuite

Infor CloudSuite is a cloud solution that opens up for innovation and many opportunities for improving the user experience.

000

@)
1l

East Kentwood Construction ank 45,6 Next 30 Day Score” mmmmmmmm=m 9 Croait Stat EXCELLENT VIEW: PAST 2 YEARS ~

— o
— o
= (O3
1 I

Purchase Profile Purchase History Average Daily Balance Top Expenditures by Department

& il

Enterprise Portal User experience

Buyer Archetype: SHOW ME

NDJFMAMJJASONDJFMAMIY NDJFMAMJJASONDJIFMAMIY Heating 3
< wied Drders 1o Date Average ant Credt Limet Cutrent Balance Total - MTD Expenditures
- 1,145 z $30,000.00 $21,736.56 $423,244.5 $8,134.09

Account Actions CREATE NEW ORDER MANAGE INVOICES ADD AN EVENT

Paperless X
ccount Detail Contacts
Document Management S z . <

(:561213;:;6539?"‘0 Dispatch £3 Last Synced: 05/15/2017 12:00PM

Applied Machine Learning

Production Orders = Filter Order Detail

: Adam Smith  (512) 351-6009 m i
Employee Space e Buyer (212) 934-5612 0 Order #73223 Pl progress )
A 7 ey . 0p.75322-3955 ©
e edMorning, Austin Perez  (717) 065-6989 m 4 s roveated i
{(:):3 Seth X ) : )

(510) 834-5412 0

This operation is running behind schedule.

Show more

(610) 945-3788 m Craerts3
WO rkfl OW & £ § \ ; (616) 634-5519 0 38 rem 7425 0p.72020-3098 © Machinets wiors Extensi bility &
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85 hours s s, - 2 0p.08330-9389 © 1 Machine(s) tors
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b 0p.47561-6653 O 1 Machine(s 5 Operators
% g January 19-22, 2020 Besponsal o rc an o @
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Device & System

Security / SSO
Integration

mfor Explore UX | June 2023 13 Copyright © 2023. Infor. All Rights Reserved. infor.com



d INTRODUCING EXPLORE UX

Different Use Cases Require Different Tools

Core Infor M3 - Basic options Core Infor M3 — Advanced options Integration Options for M3 Cloud Edition
= Personalization * H5 scripts (ISO scripts need to be re-written for H5) » |Infor Ming.le Homepage SDK and widgets; using custom APlIs
= Sorting orders, filters and views, shortcuts * Xml Mashup for M3 13.4 only and Infor GO |
= Infor M3 H5 personalization (labels, hide/show ° Infor M3 Experience Designer = Mongoose and AppBuilder/AppHub
fields, conditional formatting) *  Infor OS App Designer * Infor M3 H5 Mashup SDK
=  Custom extension fields = XtndM3; Extensibility Development Tools for CloudEdition only
=  Enterprise search and bookmarks/shortcuts = [ntegration by APIs/BODs

=  Functional Search » Infor M3 EDI integration

= Ad hoc Reports

Infor Ming.le framework — Basic options Infor Ming.le framework: Advanced options Integration Options
= Workspaces * Related Information, in-context apps and in-context Bl app
= Custom menus + ION workflows, alerts, tasks and notifications
= Infor M3 Information creator »  Birst and reporting framework
» |nfor M3 information viewer . Coleman Digital Assistant and Atrtificial Intelligence = Artificial Intelligence
» |Infor M3 information monitor * Infor Process Intelligence
= Other application widgets * |ON for integration
« IFS

Other M3 Specialist Applications

= Factory Track

» |Infor M3 Sales Hub

»= |nfor M3 Demand Planner

» |Infor M3 customer lifecycle management
= Infor Mobility

» Infor Supplier Rebates

» |nfor Document Management

= Graphical LOT Tracker



dINTRODUCING EXPLORE UX

Standard Vs. Customized screens

Customer Master (CRS610)

« Conditional Styling &
Hyperlinks

« H5 Script Buttons

« Contextual Widgets

Actions v

Options v

Related v

s$ M3Cloud

Tools ~

Customer. Open

Status ‘ Blank v ‘ [ -Blank v
Customer group ‘ Qi‘ ‘ Q’-‘

Customer
PJOO1

Type

PJOO1 NORMAL Nick's Tackle & Bait New (JM)
PJ002 NORMAL Ahern Rentals

PRECISION NORMAL Precision Builders, Inc.
PWO0001 NORMAL John Smith

Q-GREE0000 NORMAL Q-Greenwith

Q-KIRB000O NORMAL Q-Kirby

Q-KIRB0001 NORMAL Q-Kirby

REWE NORMAL REWE Central Payer
ROSEWOOD NORMAL Rosewood Homes, Inc.

S00 NORMAL Generic Shop Customer-Snn
S31 NORMAL Generic Shop Customer-S31
S32 NORMAL Generic Shop Customer-S32
S36 NORMAL Generic Shop Customer-S36
SAMSUNO000 NORMAL SAMSUNG

SCECUSO01 NORMAL London Builders Ltd

Phone Number

+46733159147
+13123164892

1-800-1888-5149

07478486066

+618881109

+618881109

1-800-1888-9456

My Widgets ¥

Q Peter Johansson

oo
oo

In-Context Information

Filter Options A\

Sorting order: ‘LCustomcr

v | View: |sTpo1-01-01 v

City

Chicago
Birmingham
Massapequa
Ormskirk
Adelaide
Greenwith
Greenwith
Diisseldorf
Latham
Nantes
Nantes
Nantes
Lyon

Shirley

London

CRS610/B

<_

Order Value last 12 Months LS

Your Reference Credit Limit

us Steve Austin 300000,00
GB Richard Branson

us David Brown

GB Nick Fury 5000,00
AU

AU 300000,00
AU

IE Robert Smith

us

FR Barbara Jones 3000,00
FR 3000,00
FR 3000,00
FR 3000,00
GB

GB 5000000,00

o ||

Distribution Industry Master Demo Infor M3 Distribution (400/AAA) @

20F5

4500 ?
4000
3500
3000
2500
2000
1500
1000

Available To Spend

300K

Credit Limit (USD)

33K spent (10.99%)

Nick's Tackle & Bait New (JM) 12
PI001

Credit Limit: $300,000.00
Spent: $32,976.12
Available:

infor  Explore UX | June 2023
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d INTRODUCING EXPLORE UX

Standard vs. Customized screens

Buyer Portal

Buyer Portal

e . fi 2
From Warehouse Supplier US0000444 / MAK Steel Drdersforselect

280 / Chicago Main Warehouse (M&D) ... v

Planned PO (pps170) | |

Orders for selected supplier (4 results) () Refresh
280 / Chicago Main Warehouse (M&D) ... v &2 Changeto DO

From Action Message & Charges

« M3 H5 SDK =

& Close to Order

11/29/2021 | L202111 RM, 202111, ADHESIVE, EA,NOL = 10- Manual 12/1/20:

O
To Action Message
12/1/2021 | F550TOW SUBC - US0000444, PAINTING 20 - Manual A2 - Release 12/2/20: & Contracts
Od 12/23/2021 | V1020 Vinturi White Wine Aerator 10 - Manual 1/3/20: & Item Toolbox
From Date
O 12/30/2021 | SMD10711 Insert, Orthotic, CF420, Pair 20 - Manual 1/3/20:
11/22/2021 () 4 G2 Material Plan No name B 2z .-
To Date & Planned Order Page ‘ 1 ofa » »
01/22/2022 B

: & Pre-Allocation
Buyer : In-Context Information v
& Purchase

FORMIKO / Mikael Forsman v
Smart Help v
L " & Quotes
My Suppliers / Planned Orders (5 results) m m Release Line Release Proposals
Q & Subcontracting Context Viewer v
Search 3 g4 g 2
Packaging Limits Weight Volume Quantity € Suppliers
MAK Steel Type Cumulative value for selected Cumulative value for selected 1 Units e
US0000444 & Supply Chain
USPAL9 / US Std Pallet 20'X20' v orders 100 orders 100
Value
T & Target Plan
ACT SUPPLY Max Welght | 1 1,500.00 $
US0019266 6,000.00 866 1C & Latest POs
Max Volume Weight Volume = |
Koch Supply and Trading (TX) FHiF 5,000.00 52,000.00 500.00 Create Inquiry
US321987
&2 Create Proposal
" ?

infor Explore UX | June 2023 Copyright © 2023. Infor. All Rights Reserved. infor.com
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Infor Augmented Intelligence

Before we get started

Level setting some definitions

Artificial
intelligence

101001
010110
100101

Engineering of
making intelligent
machines and
programs

1950’s 1960’s 1970’s 1980’s

Machine
learning

o)

Ability to learn
without being
explicitly
programmed

1990’s 2000’s

Deep
learning

b

Learning based
on deep
neural network

2010’s 2012’s 2017’s

Reference: https://medium.com/analytics-vidhya/ai-ml-dl-whats-what-ecb354967e63

infor Infor Augmented Intelligence AI/ML | May 2022

18

Artificial
learning

Machine
learning

Artificial Intelligence is a broad concept to make a
machine intelligent.

Machine Learning is an application of Artificial Intelligence that

enables a system to automatically learn and improve from experience
without being explicitly programmed.

Deep Learning is a Machine Learning technique which is inspired
from the process as our brain understands anything through neurons.

Deep
learning

Copyright © 2023. Infor. All Rights Reserved. infor.com



Machine Learning use cases

Drivers for artificial intelligence

Operational Quality and Supply chain Profitable Innovation &
excellence compliance optimization growth transparency
Operational Process Predictive Customer & Market Product
Intelligence Intelligence Intelligence Intelligence Intelligence
» Maximizing yield of * Preventing non- » Predicting future demand = Generating customer and = Evolving the product
ingredients compliance of processes more accurately market insights on what portfolio based on market
t Il for which pri f
» Reducing any waste = Avoiding non-compliance » Predicting quantity and © selTorwhich price preferences
- H ¢ _ of ingredients and quality of supply of raw » Improving customer = Developing successful
yper-automation products materials interaction efficiency and and cost-efficient
retention products

mfor Workshop Lantmannen | September 2023 20 Copyright © 2023. Infor. All Rights Reserved. infor.com



Infor augmented intelligence Al/ML

CloudSuite Al/ML capabilities available today

Categories of tangible use cases already proven in the marketplace

Operations intelligence Asset intelligence Forecast intelligence
Improve efficiency Improve Reliability Predict the future

* Generate automated process triggers based « Maximize life of assets by predictive analytics * Predict future demand based on history and
on specified events or conditions on health and maintenance & parts needs market conditions

» Improved process efficiency and reduced « Improved asset health, labour efficiency, * Reduce raw material and finished goods
manual processes inventory efficiency inventories based on projected demand
Pricing intelligence Customer intelligence Human capital intelligence
Price to sell Focus on customers Care about employees

« Support pricing investment using market  Generate insights of what to sell and how to * Understand & manage your most valuable
drivers and price hiStOf'y keep customers happy resource

* Improved pricing analysis to inform market « Improved customer interaction efficiency and « Improved labour efficiency, reduced costs

centric pricing retention, revenue growth and employee satisfaction and retention

infor Infor Augmented Intelligence | May 2022 21 Copyright © 2023. Infor. All Rights Reserved. infor.com



INFOR APPLIED INNOVATION

Innovation Showcase

Manufacturing

Distribution

* Product Recommender
mpwesiwreer  ©  Order Anomalies for Customer / ltem
CCCCCCCCC Customer Segmentation

SINCE 1911 .
Employee Owned

® *  Product Recommender
Mmﬁ * Order Anomalies for Customer / Item
= + Customer Segmentation
* CSD - Coleman DA skills

* Order Anomalies for
Customer / Item
» Customer Segmentation
C-Suite Analytics Adoption
* Portal V2/IAD
Early Adoption

Shipping Container Cost Estimate

EMCO .

CORPORATION

Pricing Insights
» Customer Segmentation

* AP Invoice Match Compliance /
AA

Correction
¢ VALLEN » Bulk Excel Upload

» Supplier Creation WF
* Custom Workspaces

Qe
Grosfillex [

infor

Product Recommender

Custom Workspaces
Exploring Al usecase
(customer/vendor science)

QouVEr

CAMATIC

Kanawha
Scales & Systems

@ Rigalcu

COMBiLIET

LiFTING INNOVATION

salteFl .

.

.

Customer / Item Forecasting
Order Anomalies for
Customer / Item

ION / IDM - Expiring Contracts
CSI Analytics - early adoption

children’shealﬂ%

Sales Opportunities forecasting
Predicting Win / Loss
Vendor Performance Mgmt.

g Confluence

HEALTH

Order Anomalies for

Customer/ ltem BEESmY coreman HeaLTh
Customer Segmentation

CSI Analytics — early adoption

Asset Intelligence

Product Recommender

Vendor Performance Mgmt.

Infor OS Homepages - Shopfloor
Product KPI Visibility

Infor OS Homepages
Requisition ION Workflow e

Public Sector / Services

=] The City of

& GrEENSBORO °

Elsinore Valley Municipal Water District

W /7700 =, A

FSM — Coleman DA skills
GHR — Coleman DA skills
SAM (Compliance) Checklist
Requisition Anomaly

Invoice Anomaly

Contract Depletion

FSM — Coleman DA skills

HR - Employee termination Dashboard
FSM — Period end balances anomalies
RPA — Invoice Processing

~iner

----------

() SEG

AUTOMOTIVE

Healthcare

* GHR - Coleman DA Skills
* RPA - User Provisioning Automation
for New Employee

* OIG (Compliance)Checklist
* Vendor Performance Mgmt.
Requisition approval anomalies
* FSM — Coleman DA skills with Infor GO

* OIG (Compliance) Checklist
* Vendor Performance Mgmt.
* Smart Picking

* FSM — Coleman DA skills

* OIG (Compliance) Checklist

* Vendor Performance Mgmt.

* Item Requisition Patterns

* Requisition approval anomalies
* Match Tolerance

* FSM — Coleman DA skills

* Duplicate Employee Detection

» Job position workflow anomalies
* BIRST Compass Driver - EA

* GHR - Coleman DA Skills

Automotive

* Vendor Performance Mgmt.
* Clock in Kiosk App
« Birst — Coleman DA integration

« Pulley Tightening Failure Prediction

Food & Beverage

*  Product Recommender

ﬂ * Price Recommender

f/J « CLM Recommendations

Zeelandia *  RPA — Product Withdrawal Automation
« Sustainability Reporting

g

Amalthea

Quality Sensing Tower

GRC Implementation for IT

FRONTIER" *
co-op organization

== * Invoice Matching — Reason
ALLIANCE L
I codes prediction
QR + Custom workflows — M3 to 3™ party

Retail

Margin Anomaly Detection
Sales Budget Forecasting

e e |

Other

Demand forecasting

(KALTIRE] i
(new/spare tires)

» Spare Parts Forecasting
Inventory Optimization

@)

N2

Asset Health prediction

Copyright © 2023. Infor. All Rights Reserved. infor.com



e Solutions demo

PI’iCing V|Sibi|ity Impact & key results

Business opportunity

Company seeks insight to pricing improvement opportunities during the sales cycle. Seek to < 1 S
provide regional sales representatives with targeted information in order to maximize Improved pricing decisions
margins for each potential order

Objective
« ldentify pricing insights to key users focused on specific categories such as product,
. . . o/ Kk
margin, customer and location/region 1-10/;

«  Provide transparency to pricing to company leadership as it occurs Margin improvement on orders

Approach

+ Using a clustering/segmentation techniques to determine the relationship
between product, margin, customer and location 100k+*

« Understand price behavior of each product across all locations. Price recommendations per

. . . . . . .. . . month
« Help improve pricing decision by visualizing the relationship between

Product/Margin and Margin/customer

« Classify transactions using intuitive labels to help drive
pricing decisions Global price/Margin visibility

* Anticipate, awaiting validations

Data Driven Decisions | October 2022




Use cases — Pricing decision intelligence

Pricing decision intelligence

Enabling users to make better pricing decisions using the Al/ML by
understanding their customers preferences and product assortment
better. Improved customer happiness, increased customer orders, retention
and product positioning are at the core of Pricing Intelligence.

Product Grouping

‘l ‘ Intelligent customer segmentation helps marketing and sales teams to
strategically guide decisions on client targeting, ensuring selection of
clients most receptive to a campaign

" Customer Segmentation

Intelligent customer segmentation helps marketing and sales teams to
strategically guide decisions on client targeting, ensuring selection of
clients most receptive to a campaign

Margin Recommendation

> < ‘ Understand price outliers to determine where optimal pricing should
be set to increase sales or identify market opportunities. Eliminate
unnecessary discounting

infor 25




Use Case Discussion

ML Pricing Englne

Pricing Drivers

External & Web Data on
D Price indices, economic
4L patterns, trends

Marketing Decisions

Account Specific Promos

Calendar Information
$

Customer/Location/Marke
t Characteristics

Product Characteristics

Historical Purchase
Details (Quantity, Prices)

infor

Clustering/Segmentation
Engine

R

Purchase Profiles

Product Attributes

Customer Account
effects

Pricing Engine

B

Product Groups

Customer Segments

Historical Pricing

Promo/Account
Planning

Recent Trends
Modulation

External influences

26

Pricing Strategies

% Margin Ranges
Suggested Prices

Business

Decisions

Copyright © 2023. Infor. All Rights Reserved. infor.com



Infor Decision Analytics & Science Innovation

Visualization

015101 Customer Order. Open Line

ACTIONS ~ OPTIONS ~ RELAT . C

Panel Header

Order lineno 6001753820 1 Customer 5008500308 BAWN PLUMBING LTD.
Line status | 22-Reserved ~ | COtype C02 AUTO / MAN
Warehouse 980 Req delivery dt | 070122 [':'I\ \ 922\ PST
Item number 7100557 |SL30-199 G3 COND BLR NG
Quantities Last price 4198.91 I}
Order qty alt |1 | EA Sale U/M EA
Remain to inv 1 EA Invoice date 09022021
Price origin A
Pricing Information Coleman Al - Pricing Insight Below Market Price
Sales price | 4100.00/ 1 CADI/EA Line amount 4100.00 CAD 45% percentile Margin 10.5%
Net price 4100.00 CAD/EA Price origin \ 8-Manual/copied ~ | 70% percentile Margin 10.62%
Cost price 3752.8900 CAD/EA M agr price mtd Suggested Price 419599
Supplier rebate 0.0000 CAD/EA Prel price \ 0-No - | Label Low_popular Very_low_margin
Adjusted cost 3752.8900 CAD/EA Cstng mod sales C980
Int trf price Price list
Margin % 8.47 Promotion
Std Cost 3981.49 Campaign
Margin % 289

L e

= Quantities,
(5] oo wexs

mfor Copyright © 2023. Infor. All Rights Reserved. infor.com
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Machine Learning use cases

Product and price
recommendation

Zeelandia has implemented Al driven intelligent product and
price recommendations for sales and marketing, resulting in:

= 83% faster product recommendations to customers — from 30
minutes to 5 minutes

= Better customer experience with personalized product
recommendations

= Increased revenues and share of wallet per customer

» |ncreased marketing conversion for new products or products
that are about to expire

Under 90 days of effort to deploy.

infor Workshop Lantmannen | September 2023

@ Live Infor application

Zeelandia

2

Founded in 1900 by the Dutch Doeleman
family, Zealandia has become a global player in
the bakery ingredients business. Today, 3,200
employees worldwide are dedicated to develop
products tailored to local tastes and needs —
with operations in over 30 countries and sales
In about 100 countries. Zeelandia was awarded
with the Dutch ‘Royal’ predicate in 1950.




(14

Our goal is to be a trusted partner with bakeries by offering them the
CUSTOMER SUCCESS: ZEELANDIA GROUP right products at the right price so that they can keep their customers

happy and loyal. With Infor’s Al-driven recommendations for products

ﬂ z ee’a n d ia and pricing, not only do our salespeople save time in preparing for

f customer meetings, but Zeelandia stays true to what we value most —
7 customer intimacy. “

MICHAL RADA, CORPORATE ICT DIRECTOR AND TRANSFORMATION LEADER
ZEELANDIA GROUP

www.zeelandia.com

Improving the customer experience
with Al driven recommendations

Challenges Outcomes
Founded in 1900 by the Dutch Doeleman
family, Zealandia has become a global player 83% 90
: - ; : * Higher cost and unavailability of bake
in the bakery ingredients business. Today, : g _ ) ty ry faster recommendations days time to value
3,200 employees worldwide are dedicated to ingredients requires new sales and pricing
develop products tailored to local tastes and strategies to keep long-term customers loyal, and « Al driven intelligent product recommendations for sales
needs — with operations in over 30 countries at the same time meet profit goals and marketing
and sales in about 100 countries. Zeelandia , : .
was awarded with the Dutch ‘Royal predicate « Preparing to meet with customers to analyze — Speed: 83% faster to prepare product recommendations for
in 1950 what products to recommend is time consuming a customer meeting improving sales productivity- from 30
' and error-prone minutes to 5 minutes
HQ: Zierikzee, The Netherlands - Poor customer service when salesperson wastes « Better customer experience with personalized product
. . recommendations
Industry: Food & Beverage — Bakery ingredients customer time by not recommending value-
added products * Increase revenues and share of wallet per customer
Solutions - Low marketing conversion when targeting * Increase marketing conversiorll for new products or
customers for products products that are about to expire

) Infor OS - Stay competitive in pricing to retain customers * Under 90 days of effort to deploy

Innovation Showcase: . . g . :
) Infor Birst Jeclandia enhances - Spreadsheet driven process for pricing Al driven optimal pricing recommendations for sales

customer experiences thousands of products across hundreds of — Improve customer loyalty, offering the right price and why

ith Al-driven .
recvg:nmenda:c/ions ) customers, was no longer scalable, as itis a — Meet profitability goals with optimal pricing

YouTube time-consuming and error-prone — Improve productivity through machine generated pricing


http://www.zeelandia.com/
https://www.youtube.com/watch?v=Zz-t5_Q5nno
https://www.youtube.com/watch?v=Zz-t5_Q5nno
https://www.youtube.com/watch?v=Zz-t5_Q5nno
https://www.youtube.com/watch?v=Zz-t5_Q5nno
https://www.youtube.com/watch?v=Zz-t5_Q5nno
https://www.youtube.com/watch?v=Zz-t5_Q5nno

@ Live Infor application

Machine Learning use cases

[ KB reference 2132011 ]

Product recommendation

d Description I morks Start Typing & MikeFletcher % < R »

= Menu 015101 Customer Order. Open Line

Related items [UpSell] A
ACTIONS ~ OPTIONS ~ RELATED >  TOOLS v V4 T0C¢aa8 ([ =
* Two Coleman Quests & In-context Apps to support ‘ THo010000 $16700
. . . Panel Header Order History  Filter Options 1o il Spanner 32mm
product recommendations. The In-context widget is S T T
. . Customer CSD0000011 Bandit Industries Inc T100300112
configurable to support a number of scenarios. o o . e e Bocrsepst
Lowest status 44-Picking list Customer stop 0-Not blocked 49-2-1012 $250.00
Highest status 44-Picking list CO stop 0-No stop Bohrmaschine DeWalt
o Ca pa bi I ity Input alt pnl B 1-Whs, Itp, pos Full-screen opt 0-H-Panel 10001
Order Lines Item name 001000007_new
* Product Up-Sell Quest 1 O o i il
Related items [CrossSell] A
° FO r th is p rocess; t h e ite m n u m be r a | rea dy Se I ected is 1 100000500 Plasterboard 9.5 mm 1800X800 003 - Direct from Branch ¥ 1 EA 434 1 070720 2 Picking list printed 0 - From Stock - aon
reviewed and suitable up-sell products are displayed. C5320N A4 Colour Prine
* Product Cross-Sell Quest 21000512
Sollysta 1-Gang Moulded 46mm
¢ FO r th IS p rocess; t h e ite m n u m be r a | rea dy Se I eCted’ Whs Lntp Line St ltem Order qty UM Sales price UM  Reqdt 20T s34
and the Customer ID are reviewed, and suitable w0 - w0720 5 oo Kodsk Pora 400 Prof 120
cross-sell products are displayed; based on similar - = T T - e
customer’s prior purchases. Volume

26-10000503

n m Coleman Discount Prediction

0I5101/B1 | Distribution Industry Master Demo Infor M3 Distribution (400/AAA) C
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https://www.inforxtreme.com/espublic/EN/AnswerLinkDotNet/SoHo/Solutions/SoHoViewSolution.aspx?SolutionID=2132011

@ Live Infor application

* Machine Learning use cases

Sales order line discount KB reference 2132011 |
recommendation

[ 5 miorws & MikeFleicher % < R »

= Menu 0IS337 Price Guidance. Display

* Description

ACTIONS ~  OPTIONS ~ (&
« Using information from the current customer order — N N nr
provide recommendation on maximum discount level Cusoe CSDOOfT Bandt s e
. . [tem number 100000500 Plasterboard 9.5 mm 1800X800
to be a p p I Ied fo r th at O rd e r I I n e ° COno 4003116700 5 Price list B2B Rhythm Pric

Bl agreement no Sales campaign

“ @setsh Gypsm

Promotion
100000500 @ e
Order qty alt 5 EA Discount m

ofe %
e Capabilit
apa I I y Total gross 65.70 usD New price 434/ |/ 1 Page | 1 |of6 » Ml
Total net 65.04 Diff current % o

* Provide better decision support as part of the over-the- nww.lllll_ ot nmatn v

Coleman Discount Prediction A

counter price negotiation process. et e e aw
RRP 433 EA 1 2163 0.23- )
e Supports standard M3 process of price guidance; so e N O I R et e 5
additional discounts are recorded and controlled with wleeios 36 & 1w mms o o e
. . Director Level Approval 303 EA 1 15.15 30.18-% Product groul Plasterboard
a p p rova I rO U tI n e If n e e d e d . Competitor 1 Pricing 473 EA 1 2366 8.99% Countryg ' United States of America

Competitor 2 Pricing 421 EA 21.04 3.00-%

 Example model can be adjusted as part of the

implementation project; using the no-code / low-code 18.93%
solution. ] e |

0I5337/G | Distribution Industry Master Demo Infor M3 Distribution (400/AA%)  (©
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Innovations

X2 Zeelandia

Z

Koninklijke Zeelandia Groep is an inventive
Dutch family business with branches in 31
countries and over 3,200 employees
developing and producing bakery ingredients.

Zeelandia leverages the power of Infor’s platform technology
as part of Infor CloudSuite Food & Beverage to improve the
accuracy and speed of key business process to sustain
business growth despite current market challenges.

Zeelandia improved the customer experience and revenues
with Al-driven recommendations.

Infor Industry Strategy for Tine | June 2023

32

Our goal is todesa trusted partner with bakeries by offering
them the right products at the right price so that they can keep
their customers happy and loyal. With Infor’s Al-driven
recommendations for products and pricing, not only do our

salespeople save time in preparing for customer meetings, but
Zeelandia stays true to what we value most — customer
intimacy.”

Michal Rada, Corporate’ICT Director and Transformation Leader, Zeelandia.Group

time
to Va | u e Reduced time to prepare product

recommendations for a customer
by 83%, from 30 minutes down to
5 minutes



INFOR APPLIED INNOVATION

Proof of Concept — product advisor by ChatGPT

Products Advisor:

product information from ChatGPT:
- Product specifications

- Competitive products

- Compare Products

- Advantages over (coming soon)

Applicable Industries:

- Distribution (primary)

- Food & Beverage (secondary)
- Fashion (less applicable)

Applicable Roles:
- Sales & Customer Service

Value:

Instant access to product information for customer
service when speaking to customers. Don’t need to
look up product information, or rely on years of
experience

Incontext Data: (Item Master MITMAS)
External Item # (ITNE)
Manufacturer (PROD — name from CIDVEN)

Where:
Production Information: MMS200 & 015101 (and
SalesHub)

infor

i ii: CloudSuite

Actions Options Related Tools

[ Assortment |l Catalogitems 2 _Inventory _l__CTP Sim v]

Facility [B10 &
Warehouse ‘280 i‘i‘ Chicago Main Warehouse (M&D) BBC/B10
Apply | search |

Item # Name

EK-2
EK-20201-LA-0

EK-22972-BL Cure Pull-down kitchen sink faucet with three-function spray

EK-22972-BR Cure Pull-down kitchen sink faucet with three-function spray
EK-22972-CP Cure Pull-down kitchen sink faucet with three-function spray
EK-29180-NA Purist Suspend Ceiling-mount rough-in box
EK-3143-ST Poise Stainless steel sink rack, 17-3/16" x 13-3/16"
EK-3158-NA Poise Undermount Kitchen Sink K-3159

Product Advisor by ChatGPT A

Prompt

Compare items v

Product specifications

Competitive products

Compare items

Q EK-22972-CP (Cure Pull-dow...

Clear

Underscore Rectangle Freestanding Bathtub Kohler K-20201-LA

Item. Open Toolbox

CE Equipment USA (400/BBC)

Filter Options /\

View: | STDO5-All Items |

e W e y
Parts

USKOHLER
Parts USKOHLER
Parts USKOHLER
Parts USKOHLER
Parts USKOHLER

Parts USKOHLER

Q@
NN

Parts USKOHLER

Product Advisor by ChatGPT A

é Product specifications )

The Kohler K-22972-CP is a single
handle bathroom sink faucet from the
Purist Collection. It features a
contemporary design with a sleek,
minimalist look. The faucet has an
all-metal construction and is available
in polished chrome or vibrant
brushed nickel finishes. It has a
single lever handle for easy operation
and includes an aerator to help
conserve water. The spout reach

acoan A D4 3

abon aod dtloo

e

@ Mikael Forsman 2%

STOCK DETAILS

Balance Identity

Product Advisor by ChatGPT

Availability All Warehouses

Serial Number Prompt

< RO

»

PLANNING VALUES [ Compare tems

v ‘

Material Plan
Forecast Product
Sourcing Rule

Simulate Inventory Control Comparable product

‘ Q EK-22972-CP (Cure Pull-dow...

. Value

: - ‘O\ Moen 7594SRS
* Item Statistics

Stock Transaction History

BASIC DATA

Clear

Product Advisor by ChatGPT
& Competitive products

Delta Faucet 567LF-PP

Moen 7594SRS

Pfister LFO42JDKK

American Standard 6055.152.002

@ 9 9 9O

o)

Product Advisor by ChatGPT A

& Compare and advise )

The Moen 7584SRS is a great choice
for those looking for a pull-down
kitchen sink faucet with three-
function spray. It features a spot
resist stainless finish that resists
fingerprints and water spots, as well
as an easy to use lever handle. The
pull-down spray wand offers two
different spray patterns, allowing you
to easily switch between aerated
stream and powerful rinse modes.

Sacodoans

LA dddidionmall: dha Maflase

Copyright © 2023. Infor. All Rights Reserved. infor.com



INFOR APPLIED INNOVATION

Proof of Concept — customer advisor by ChatGPT

iif CloudSuite @ Mikael Forsman %

Customer Advisor:

Customer information from ChatGPT:
- Current credit position Actions v Options v Related R D UQ CE Equipment USA (400/BBC) 2

Customer. Open

- Financial strength Filter Options A +
Salesp.Table | Contact Pin_J Stancing ord | Sales Agmnts X _us chain_ P M M e T -] | DETALS:
. . BCAgmt | simPrice J| AR Details Addresses _
Appllcable Industries: Status [~Blank <] CBiank -1 Charges Customer Advisor by ChatGPT A
- DIStFIbUtIOI’\ Customer type ‘-Blank v ‘ ‘-Blank v ‘ Item/Customer & Financial strength (2]
Country ‘US Ci‘ ‘US u| , .
- Food & Beve rage T B/C recipients Hensel Phelps Construction Co. is a
H External prices privately held construction company
US1092 ! company has an A+ rating from the
A . . US109222 NORMAL STONE MOUNTAIN CONST (TN/USA) +1-931-881-7120 1601 Mount Email Address ?::;;ch;:zs;;l:‘r::;;rdsltsmn
pp|lcab|e ROIeS. Customer cards ,y ; g-
S | & S . US109223 NORMAL BUCK MOUNTAIN CONST (TN/USA) +1-931.881-7143 | Closed 4477 BUCK Hensel Phelps has been in business

-oalés Customer ervice . . US109287 + A NORMAL HENSEL PHELPS CONSTRUCTION (CO/USA) +1-650-380-0770 | [Nty 420 6th Ave : t::ln:;::r:ion ;';gf,ﬂ,i:j;fhhjf ;Z;Zﬂ?:f,g:?

- Accounts Recelvable, Credit & Finance US109297 NORMAL INEOS OXIDES +1-650-380-0770 | Preliminary 21255A Higl g the United States, including high-

Customer Insurance profle pro;ects such as the Denver
US1093%7 NORMAL West Coast Produce & Packing +1-650-380-0770 Approved 13424 Hem Credit limit Aicoast and Can

Value:

Easy access to external views of credit and financial i ,

stagility of a customer or prospect Customer Advisor by ChatGPT A CUSKNNEr Avisor by CRaKc=T A Customer Advisor by ChatGPT A

&~ Current credit position P & Financial strength P

Incontext Data: (Customer Master OCUSMA) Prompt

Customer Name ‘ Current credit position v Hensel Phelps Construction Co. Hensel Phelps Construction Co. is a

Country currently has an A+ credit rating from privately held construction company

State Customer Standard & Poor's, indicating that the based in Greeley, Colorado. The

company is in a strong financial company has an A+ rating from the

Where: ‘ Q| HENSEL PHELPS CONSTR... position and is able to meet its Better Business Bureau and is

. f' i i i ) . .

Customer Information: CRS610, OIS300, & ARS200 nancial obligations. The company considered to be ﬁnanc'a!ly Strqng'
State Country also has a long-term debt-to-equity Hensel Phelps has been in business
co us ratio of 0.45, which indicates that it since 1937 and has completed over

has a healthy balance sheet and is not $20 billion worth of projects across
e m overly reliant on debt financing. the United States, including high-
profile projects such as the Denver
. . as : o

mfor Copyright © 2023. Infor. All Rights Reserved. infor.com



Introduction

Agenda

Infor
Enterprise
Platform

infor Workshop Lantménnen | September 2023

Explore UX

44

Al /| ML

What’s
hext



Infor Technology Innovation Showcases

infor Infor Platform Technology | December 2022

Amalthes

Wonders of milk

MIDWESIWHEEL

COMBILIET

LiFTING INNOVATION

FRONTIER®
CO-OP

SUBSCRIBED k ‘

https://www.youtube.com/c/InforTechnologyPlatform

Copyright © 2023. Infor. All Rights Reserved. infor.com


https://inforonline.sharepoint.com/sites/inforplatformtechnology/Lists/Innovation%20Showcases%20Tracker/Innovation%20Showcases%20Tracker.aspx?xsdata=&sdata=Vld5c1dXdnFNWlkzL0RTT3lQT2NZa1Q1N0prOE5aRWd0bnQvMmh5MU0wQT0%3D&ovuser=457d5685%2D0467%2D4d05%2Db23b%2D8f817adda47c%2Ctanya%2Eloskutova%40infor%2Ecom&OR=Teams%2DHL&CT=1669222192915&clickparams=eyJBcHBOYW1lIjoiVGVhbXMtRGVza3RvcCIsIkFwcFZlcnNpb24iOiIyNy8yMjExMTQxMjgwMCIsIkhhc0ZlZGVyYXRlZFVzZXIiOmZhbHNlfQ%3D%3D&FilterField1=field%5F4&FilterValue1=Coleman%20AI&FilterType1=MultiChoice&viewid=1a79f491%2Db88e%2D4eff%2D939b%2D3a676c6574ea
https://www.youtube.com/c/InforTechnologyPlatform

Infor Marketplace

ﬂ marketplace.infor.com

% Learn more
Infor Al Inventory Intelligence -

Improve improve management using ML libraries ] ContactUs |

Overview

18 i Infor Al Inventory


https://marketplace.infor.com/en-US/apps/406154/infor-ai-forecast-intelligence

Wrap-up

Common questions

“We have the
expertise on staff”

£ /A

“We have the tools
and roadmap”

“We help drive
business value”

What experience does INFOR have in this space?

« Team of 30+ Data Scientists, Engineers, Solution
Managers

* 4 PhDs, multiple patents filed, 100+ of years collective
experience

» Focused on build-out of INFOR specific use cases last
3 years

How is Infor able to deliver so quickly?

 Infor starts from a basis of pre-defined models that
can be modified to purpose

» Methodology from initial design, integration, model
change and deployment and support are established

» InforOS facilitates data migration

How does Infor ensure results?

» Establish measurement criteria based on customer
defined value and consistently monitor

« Focus on user adoption and understanding through
design, training, feedback and reporting

« Constant iteration, always improving the accuracy
of the solutions

infor Workshop Lantmannen | September 2023 47
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INFOR APPLIED INNOVATION

Innovation \Workshop
Idea structuring

|dea generation should preferably start before the actual
Innovation Workshop starting with the “end in mind”; What
challenge or business need does this solve or achieve?

Use-cases and good examples from other companies can be an
excellent trigger for idea generation.

In a Innovation Discovery Workshop we don’t aim to deep-dive in
the individual ideas and usually a one-pager per idea is sufficient
to move forward and do the initial priority assessment.

1. What is the Idea

2.What part of the Value Chain doe it support

3. AUTOMATE or Differentiate

4. Further Explain the idea...

5. What does this idea SOLVE or ACHIEVE...

6. Which out of category company can we learn from...

7. Who would be most obviously impacted and what Key
Benefits to these people get...

8. KPI’s...

9. When...

10. What Else...




d INTRODUCING EXPLORE UX

Explore UX Overview

Explore UX

Step 1 Step 2 Step 3

7))
()
=
P
whd
(&)
©
>
(o)
X

Introduction to Introduction to Questionnaire Workshop 1 Workshop 2 Workshop X Estimate Project Delivered

Explore UX 1 Explore UX 2 Workorder

Implementation

Sales presentation Information/ demo Mapping Infor
Recommandations

49
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d INTRODUCING EXPLORE UX

Explore UX - Questionnaire A G T T

@ Norsk bokmal (Norge)

infor Explore UX - Brukeropplevelse

* Online Customer Survey

* Role: Process owner, Super-user and End-user

Denne sparreundersgkelsen er en viktig del av vart pagaende arbeid med 4 forbedre brukeropplevelsen i Infor-
lgsningene. Malet vart er a samle inn verdifulle innsikter om din opplevelse med brukergrensesnittet og
funksjonaliteten til Infor-systemet. Dine svar vil hjelpe oss med & identifisere omrader der vi kan gjare forbedringer og
tilpasse systemet bedre til deres behov.

* Process: Sales, Procurement, Production, Finance and Warehouse

« Gather information and map user experience

« The point is not to target the processes

Hei, Pernille. Nar du sender inn dette skjemaet, vil eieren se navnet ditt og e-postadressen din.

* Obligatorisk

« Which tools have already been applied?

& Norsk bokmal (Norge)

Generelt

Generelle sparsmal for & kartlegge dagens bruk av ERP-systemet

infor Explore UX -
Brukeropplevelse

Denne sparreundersakelsen or en viktig del av wilet
pagdende arbeid med 3 forbedre bukeropplevelsen i
Infor-igsningene. Mdlet viet er & samie inn verdifulle
og funksjonaliteten til Infor-systemet. Dine svar vl
hiclpe oss med 3 identifisore omrider der vi kan gjare
forbedringer og tilpasse systemet bedre til deres
behav.

=i, Pernille. Nar du sender inn dette skjemaet, vil
eieren se navnet ditt og e-postadressen din

* Obligatorisk

Generelt

infor Explore UX | June 2023 Copyright © 2023. Infor. All Rights Reserved. infor.com




infor Explore UX | June 2023

QR- EXPLORE UX

Explore UX - Brukeropplevelse -
Infoteam 2023
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Real-time value
at work

Industry Cloud designed for business growth
and user satisfaction—ERP simplified.

d f ERP Simplified.
In Or Smart, Preconfigured, Modern.
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